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The article is devoted to understanding the phenomenon of social networks in the con-
text of modern information space.

The thesis substantiates that the most important feature of the Internet environment
as a communicative space is the digital technologies use, digitalization. Information and
communication component is one of the defining features of modern society, which provides
unimpeded access to information and its exchange, no restrictions, and what is the frame-
work of communication (political, geographical, temporal), interpenetration of ideas and
cultures, feedback. At the same time, the information and communication society, with all
the positive aspects of its organization, is also an environment for the implementation of
any kind of manipulation and suggestive influences on individual members of the network
community and their associations.

The article considers modern approaches to the study of social networks and their
forms of "people's” participation in journalism, the role of the mass media in public opinion
expression, the influence of mass communications on tastes, and the organization of social
action. The author emphasizes that the phenomenon of society's reaction to the informa-
tion disseminated in the network remains interesting for study. The study is especially true
of socially momentous processes such as economics, politics, health, and education. The
unique possibilities of social networks are outlined: as a specific social phenomenon, they
appeared suddenly and began to develop rapidly, increasingly penetrating the life of society.
This is the essence of any phenomenon when the new immediately becomes familiar.

The study emphasizes that the studied phenomenon is much broader. It is not only
about changes in media consumption but also about the transformation of the information
space as a plane of various socio-cultural practices.

It is concluded that social networks are a new but very dynamic phenomenon of the
information space (the formation of which occurs both in Ukraine and in other countries),
the problem field of which requires further research.

Keywords: social networks, social media, mass media, Internet environment, commu-
nicative space, media platforms, sites, digitalization.
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Cmammas npucesueHa 0CMUCNEHHI0 (PeHOMEHA COYianbHUX Mepexc y KOHmeKcmi cyuac-
HO20 iH(hopmauitinozo npocmopy.

O6rpyHmosaHo me3y npo me, uj0 Hatiz0J08HIUIOK 0COOAUBICMIO IHMeEPHem-cepedosu-
Wa Ik KOMYHIKAMuUeH020 NPOCMOPY € BUKOPUCMAHHS YUGposux mexHo02ill, a 00HI€EwW 3 8u-
3HAUANBHUX PUC CYUACHO20 CYCNiIbCMBA € 11020 IHPOPMAayiliHo-KOMYHIKAMUEHUL CKJIAOHUK,
wo nepedbauae 6e3nepewkoOHuli docmyn 0o iHpopmayii i 06MiH Heto, 8idcymHicmb 0OMe-
JHeeHb, 6Y0b-AKUX PAMOK KOMYHIKayii (nonimuuHux, eeoepagiuHux, mumuacosux), 63aemo-
NPOHUKHeHHS i0ell i Kynbmyp, 360pomHuli KOMyHiKamueHuti 38’a30K. Y moli e uac ingop-
MayiiiHo-KOMYHIKamueHe Cycniibcmeo npu 6Cix N0O3UMuU8HUX acnekmax tiozo opeaisayii
€ makoxc i cepedoguuyem ons 30iticHeHHs 0Y0b-sK020 po0y MAHINYMI08AHDL i CY2eCMUBHUX
8NJIUGI8 HA OKPEMUX YUACHUKIB Mepexedoi cnijibHomu ma ix 06’eOHaHb.

Posensidaiomucst cyuacHi nioxoou ujo0o 6ueUeHHs COYianbHUX Mepexc ma ixix ¢popm
«HapoOHoi» yuacmi 8 xcypHanicmuyi, poni macmedia 8 supaxieHHi 2pomadcbkoi OyMKu,
8NJIUBY MACOBUX KOMYHIKayilli Ha cMaku i opeawisayiio coyianwvHoi dii. HazosouieHo, wo yi-
Kasum 0715 8UBUEHHs 3aNUWAEMbCA | peHOMeH peakyil cycninbcmea Ha iHgopmayiro, Ko-
mpa nowupremocs 'y mepexci. OcobaUB0 ye CMOCYeEMybCsl CYCNINbHO 8AMCIUBUX NPOYeECis,
Makux K eKoHoMiKa, noimuxa, 300poe’s ma ocgima. OKpecneHo YHIKAIbHI MOXCIUBOCTI
coyianvHux mepexc: IK 0C00IUBe COYiaibHe seulje 80HU 3’98UNUCS panmoso i nouanu Oypx-
JIUBO po3susamucs, éce Oilblie NPOHUKAIOUU 8 Humms cycninecmed. B ypomy i nonseae
cymbo 6y0b-5K020 (heHoMeHa, KouU Hoge 8i0pasy cmae 36UUHUM.

Y cmammi niokpecnoemacs, wo 00CnioHcysaHe sguuje € WUpWuUM — tidemocs He auule
npo 3MiHu 6 mediacnoxcuseawui, a i npo mpaxcopmayir iHpopmayitinozo npocmopy K
NJIOWUHU HALIPI3HOMAHIMHIWUX COYIOKYbMYPHUX NPAKMUK.

3po071eH0 BUCHOBOK, W0 COYIaNbHI Mepexci € HOBUM, dajie dyxce OUHAMIUHUM (eHOMEHOM
iHhopmayitinozo npocmopy (CmaHosieHHs Ma Po38UMMOK K020 8i00Y8acmbCs AK 8 YKpai-
Hi, mak i 8 iHwWux Kpainax ceimy), npobiemamura ko020 nompedye nodansuux 00CaiOHeHs.

Kntouosi cnosa: coyianvHi mepedci, coyianvti media, macmedia, inmepHem-cepedosu-
we, KomyHikamueHuii npocmip, mediannameopmu, catimu, didrcumanizayis.
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The study relevance

The most important feature of the Internet environment as a communi-
cation space is the use of digital technologies: all information is stored dig-
itally and has no physical form, can also be transported over any distance
at the speed of light. The era of one-way simple content transfer, regardless
of the audience’s impressions and ideas, is coming to an end. There are al-
ready systems that provide instant feedback.

Information access channels democratization and Internet technologies
simplification for the user has changed the space of modern mass commu-
nications. Against the background of the classical media crisis, new public
models of informing the public and commenting on the news are emerging,
less limited control, and less costly economically. The current media crisis
leads to the emergence of new forms of employment, in terms of job losses
in traditional media, which, in general, increases competition in this sector
of production. There is a phenomenon of social networks, blogs, websites
that contain individual or collective records linked by a single platform, as
well as the ability to comment and disseminate information to members of
the community and readers who do not belong to them.

It is noteworthy that in Ukraine, organizations and movements of vari-
ous directions are also trying to use social networks, as well as any oppor-
tunities to communicate on the Internet, as a springboard for propaganda.
By posting text and video materials there, they can influence the citizens’
opinion, replenish their ranks and transfer their views on public life already
to the plane of real practical action. It is characteristic that information ex-
change analysis in social networks can give important material on the pub-
lic moods analysis, the attitude to resonant problems.

By way of example, the reflection of the topic in the media space, we can
conclude that networks as a tool of public influence in Ukraine are not yet
used by existing players in the political arena with high efficiency. At the
same time, the new media development in Ukraine is quite chaotic, spon-
taneous. Thus, we can assume that Ukrainian social networks to some ex-
tent lack an in-depth analysis and development strategy that is useful for
the state and society as a whole.

Status of problem development.

One of the defining features of modern society is its information and
communication component, which provides unimpeded access to infor-
mation and exchange, lack of restrictions, any framework of communica-
tion (political, geographical, temporal), interpenetration of ideas and cul-
tures, feedback. At the same time, the information and communication
society, with all the positive aspects of its organization, is also an envi-
ronment for any kind of manipulation and suggestive influences on indi-
vidual members of the network community and their associations (Petryk
and others, 2011).
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The development of the theory and methodology of social networks and
forms of "people’s" participation in journalism was studied by W. Lippmann,
who showed the role of mass media in expressing public opinion, represent-
atives of the Frankfurt School T. Adorno, ]J. Habermas, and M. Horkheim-
er, who considered journalism in the light of the concept public sphere as
an independent discursive platform, as well as P. Lazarsfeld and R. Mer-
ton, who studied the influence of mass communications on the tastes and
organization of social action. However, some applied aspects of the devel-
opment of the social networks, their commercialization, are studied spo-
radically. The phenomenon of society’s reaction to the information dis-
seminated on the Internet also remains interesting to investigate. This
is especially true of socially serious processes such as economics, politics,
health, and education.

The processes of formation and functioning of the media environment
were studied in the works of O. Akopov, O. Belyaev, T. Brant, M. Butyri-
na, O. Vartanova, O. Harmatin, A. Dosenko, V. Ivanov, V. Kikhtan, M. Kole-
snikov, T. Liutyi, B. Sterling, F. Sawyer, O. Sytnyk, O. Kholod, M. Ulanova,
O. Shylov, I. Shokhin and many others. At the same time, the phenomenon
under study is broader. It is not only about changes in media consumption
but also about the information space transformation as a plane of various
socio-cultural practices.

Research tasks. The main task is to clarify the social networks phenome-
non in the context of modern information space formation.

Main research material.

The development of the information society in Ukraine is approaching
the level when the activities of any person or organization will be difficult
to imagine without a social network account for communication, feedback
and coverage of important information.

At the present stage, the social reality in which a person is, is increas-
ingly called the information or network society. The basis of the concept
of an information-network society is the idea of information as knowl-
edge, which constructively changes the social system. As for social net-
works, information has the ability to be present everywhere, and even in
some sense, in an uncontrolled broadcast, that is, in constant communi-
cation. For its part, this communication is not only a process of transmit-
ting information from the transmitter to the receiver, but also a constant
change in the state of communication participants in social networks as
interacting systems.

Communication and interaction of people led to the transition from the
civilizational era of communication "face to face" within the local space to
the civilizational era of remote and indirect contacts in the information en-
vironment, social networks. Social networks do not surprise anyone now,
although they are a global phenomenon in communication.
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Social media not only has a multimillion audience, these platforms, for
many, replace the very concept of socially significant information and the
Internet. For a professional working in social networks, this is a new oppor-
tunity to work directly with an interested audience without investing large
sums in creating your infrastructure. Working on social networks allows
you to create a channel for exchanging information with the audience and
will help solve several complex problems. For example, with the help of so-
cial networks, you can increase brand awareness, increase audience loyalty,
conduct research, and even organize direct sales.

The advantages of online and digital media resources, first, are that on-
line technologies offer a flexible interaction system. Participation in vari-
ous social media and communities allows us to talk about the company’s
transparency, and therefore about the growth of consumer confidence.

Third, the use of such technologies is extremely important for medium
and small regional actors. Especially when they reach a wider audience and
promote their information outside the region.

Fourth, many target groups are active users of the Internet and social
media, where they are more accessible and prone to active dialogue.

Fifth, today’s online and offline communication are closely linked, as
evidenced by the fact that online activity is a reflection of offline action,
and in the absence of the possibility of active action in real life, intentions
and desires are transferred to the social media environment.

If we talk about social networks as a new information space, then there
are two important aspects to focus on.

The first aspect is the new opportunities for communication and promo-
tion of the subject, which provide the fundamental technologies of social
media. More specifically, the entire social network is social media, with the
ability to publish your thoughts and ideas, see the reaction of others, and
gather communities around it all; social networks with the opportunity to
create interest groups and also build communication around these commu-
nities; video hosting with the possibility of viral distribution of promotion-
al materials.

The second aspect is the familiar tools and technologies used in day-to-
day public relations (press releases, commissioned articles, press confer-
ences), but reformatted online, where they have taken on a different form.

Social media, as a platform for promoting an entity or organization, is
gaining popularity and will be active for several reasons:

1. The popularity of social media is undeniable. Ukraine is one of the
fastest-growing social media markets in Europe — more than 90% of Inter-
net users have at least one social media account.

2. The use of social media in the business communications field and
promotion of public authorities, namely — R-communications and promo-
tion of the subject, is a trend.
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3. Social media contributes to the emergence of new trends in online
communication.

4. Promoting the subject is one of the topmost tasks of any custom-
er-oriented organization. The popularity of social media means only that
the policy of loyalty development should be conducted not only in the real
world, but also in the virtual (Danko, 2012).

It is worth noting that social networks as information source have a sig-
nificant level of audience trust. However, according to researchers, the ver-
satility of social networks, opportunities to structure the communication
space, and objectively contribute to the development of civil society make
them a specific information source.

Social networks have long ceased to be a "phenomenon on the Inter-
net" — today it is a powerful marketing, social and political tool. In fact,
the very concept of "citizen journalism" has developed precisely due to the
widespread use of networks. They, like many other phenomena generated
by the Internet, have become not only a social factor, but also part of our
recent history.

One of the most important trends in the virtual environment today is to
maximize the space of social networks. Here comes to the fore "Web 2.0" —
a new generation platform that has no clear boundaries and is a "center of
gravity" for users. Web 2.0 brings together social networks, blogs, video
hosting, messenger services, and resources that specialize in hosting user
content. The key is that the more people use the service, the more perfect
it automatically becomes. The main feature of "Web 2.0" — attracting users
to create content ("Web 2.0", 2020).

Today, social networks have become so firmly entrenched in our lives
that the leaders’ composition of the most popular social platforms does
not change from year to year. However, the scale of penetration and use
of these social networks varies depending on geography and demographic
factors. Understanding these differences is considerable when targeting
a specific audience. When comparing the most popular social networks,
it is weighty to pay attention, not to the number of registered accounts
but the number of active users. The list of the most popular social plat-
forms is headed by Facebook, occupying most of the market thanks to
more than 2 billion active users. The giant’s closest competitor is You-
Tube. Then the honorary places are occupied by Facebook Messenger and
WhatsApp. They are followed by platforms, most of whose audience is in
the Asia-Pacific region. These are QQ, WeChat, and Qzone (with over 600
million active users). That facts show that there are many popular social
media in the Asia-Pacific countries. After them, we see a cluster of sites
popular mainly in the West — Tumblr, Instagram, and Twitter ("Age Au-
dience’, b.r.).
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Conclusions

The basis of modern society is network communication, one of the forms
of expression of which is a significant increase in the number of social In-
ternet networks. Social networks, which began to develop on the basis of
the first generation of Internet network, a new philosophical approach and
a new method for improving the quality of work, changing the rules of the
game and communicating with people in a new, smarter and more inform-
ative way. However, it is not the tools or the new communication channels
that make this a fundamentally new phenomenon, but the communicator
itself, capable of a more open and fair game. Moreover, in the conditions of
functioning and dialogue of the organization with the public in social net-
works, both communication participants are in equal rights. And this is
the same equality, which can be considered in a sense as a phenomenon of
modern society.

The unique capabilities of social networks today cannot be denied. As a
specific social phenomenon, they appeared suddenly and began to develop
rapidly, penetrating more and more into the life of society and all its possi-
ble structures, which gave the impression that they were before. This is the
essence of any phenomenon when the new immediately becomes habitual.
Hence the conclusion that the benefits of social networks for many spheres
of society cannot be denied.
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